
Now in its fifth year, 
ImPRESS is the Printing & 
Imaging Association of Georgia’s 
(PIAG) signature event for the 
Georgia graphic communications 
industry. The two-part event, which 
takes place on August 10th, will be-
gin with a showcase and conclude 
with the Print and Design Excel-
lence awards dinner. It is only fitting 
that the Fox Theatre, whose rich 
history began in 1928, is the loca-
tion for this year’s ImPRESS. PIAG’s 
story rivals that of the Fox serving 
Georgia’s dynamic printing and im-
aging industry since 1894. 

The showcase will take place in the 
Fox’s Arabian themed Grand Salon 
and feature the Print Excellence 
Competition award-winning en-
tries and display some of the finest 
examples of unique printing tech-
niques produced in Georgia. Exhib-
its include offset, silkscreen, letter-
press, flexo, large format, 3D, and 
digital print. Guests will have access 
to the rooftop terrace where they 
can enjoy  a breath of fresh air and 
the amazing Midtown view. Follow-
ing the showcase, the Print and De-
sign Excellence awards dinner will 
be held in the lavish Egyptian Ball-
room. Guests will step back in time 
to the opulent splendor of Egyptian 

Pharaohs and the mystique of a 
Middle Eastern palace. 

The event is open to the general pub-
lic. The showcase begins at 4 p.m., 
with the Print Celebration dinner 
following at 7 p.m. Reserved seat-
ing for the Print Celebration will 
treat guests to the theatre’s grandeur 
firsthand, award-winning south-
ern delights, and the winners of the 
Print Excellence and Design Excel-
lence Competitions. The Print Ex-
cellence Competition is one of the 
largest state printing competitions 
in the nation. This year, it attracted 
more than 347 entries from printing 
and imaging companies and graph-
ic arts high schools. At the close of 
this fabulous evening will be the 
recognition of the recipient of the 
prestigious 2017 Benjamin Franklin 
Award, PIAG’s highest honor to an 
individual who has contributed to 
the benefit of the Georgia printing 
industry and his/her community.  

We look forward to you joining us for 
ImPRESS at the Fabulous Fox The-
atre on August 10th as it’s sure to be a 
memorable event. Visit piag.org/im-
press to register for the event. 
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President’s Column

Customer service,        spe-
cifically the great kind, is 
something that I am very 

passionate about. I have been 
throughout my entire working 
life, as each job has been directly 
involved with providing a prod-
uct or service to one or more 
people. I’m sure most people 
can conjure up multiple stories 
of when they themselves expe-
rienced bad service, and those 

stories have probably been shared repeatedly to many dif-
ferent people. I have many myself. I won’t continue to spread 
those negative situations with you here except to say that I 
can’t tolerate those whose jobs are solely to provide customer 
service, yet they repeatedly fall short. 

Good service is probably the standard, but great service is 
something you remember for a long time and most likely 
draws you back to the same company or person time after 
time. Companies that come to mind when I think of those 
with a reputation of great customer service include Disney, 
Marriott, Nordstrom, and Southwest. As a frequent South-
west flyer, I enjoy reading the stories in their magazine where 
customers have submitted tales of the great service they re-
ceived.

I talked with a PIAG member the other day who shared a 
story with me that showed great customer service. He told 
me about a long-time customer who was being forced to bid 
out a job that the member had done for several years. The 
customer asked the member if he could recommend anyone 
that he could get a quote from. The member explained how 
he provided the customer with two excellent recommenda-
tions. If he was going to lose the business, he at least wanted 
his customer to receive quality service from someone else. In 
the end, the customer stayed and was grateful for the rela-
tionship they had built over the years.

Having worked at multiple associations, primarily in mem-
bership departments, I am committed to providing that same 
level of service to PIAG members. I not only expect that of 
myself, but of the staff as well. Part of being able to provide 
outstanding service is knowing what the needs of the mem-

bership are. One of the main reasons associations exist is to 
solve the problems facing the industry it serves. The only way 
we will be able to do this is by communication. 

We need to hear from you, the member, what problems you 
face in your business on a day-to-day basis. Hopefully there 
is already a solution in place that we can refer. If not, we can 
try to find a solution for you and possibly create a solution 
for those in similar situations. Call or email me or any PIAG 
staff member and let us know what you want from your as-
sociation. The future and success of the association depend 
on knowing that information.

Can you remember the last time you received great service? 
How many people did you tell that story to? I hope that you 
have a PIAG service story to share. I’d love to hear it.

“Good service is probably the standard, but 
great service is something you remember 
for a long time and most likely draws you 
back to the same company or person time 
after time.”

PIAG President

Thank you to Bennett Graphics for donating their 
printing services of PrintQueue.
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One of the benefits of membership is the technical expertise provided by Printing Industries of America. Our technical experts from the Center for Technology 
and Research discuss common production problems and issues. The Center for Technology and Research helps members with environmental, health and safety 

concerns; consulting and on-site technical assistance; Technical Association of the Graphic Arts; technology training; and simulators. 

Q. I’m moving my digital presses to a new location. What should I do to ensure a successful move?

A. Because of the sensitive nature of the components, it is prudent to use the press manufacturer’s personnel (likely required 
with leases) or at least professionals experienced in moving digital presses. There are often specific procedures for powering 
down and re-starting the presses. It’s also wise to backup the operating software. Ideally, you should move one digital press at a 
time and re-start it in the new location before moving the other presses.

Q. I just purchased an older sheetfed press that doesn’t have any guards for the nip points on the printing 
units. Do I need to add them?

A. Yes. There is a common misconception that older equipment is “grandfathered” into the machine-guarding standard. 
Many company executives think that because their equipment did not come with guarding, they are not required to provide 
it. In reality, if a hazard is present, such as an ingoing nip point, it is the employer’s responsibility to protect employees from 
the hazard regardless of the previous condition of the equipment.

Q. What is considered an acceptable figure for unplanned spoilage?

A. Top performing companies are constantly looking for ways to reduce waste, both planned and unplanned. An unplanned-
spoilage figure of less than 2% of sales is expected of companies that perform well. Top companies implement strategies to 
continually push the figure lower and can be well under 1%. How spoilage dollars are calculated can vary; in our view the 
figure should include material, labor, and, when appropriate, hourly equipment charges. 

a

q
a
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Thanks To All For Attending PIAG’s GRAMMYs 
Mobile Experience Spring Mix & Mingle!

Special Thanks To
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ImPRESS 2017
August 10, 2017 
The Fox Theatre 

Open Enrollment 
October 12, 2017
PIAG HQ

Fall Mix & Mingle
November 16, 2017
PIAG HQ

Mark Your Calendar
  BEYOND 
OPPORTUNITY

LIVES ESSENTIAL

877-623-4969    CSA.CANON.COM

Canon Solutions America offers three 
insightful inkjet books. Discover them at: 
PPS.CSA.CANON.COM/INKJETBOOKS

© 2017 Canon Solutions America, Inc. All rights reserved.
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Printing Industries of America 
Executive Peer Groups

For more than 30 years, PIA Peer Groups  
have helped printers improve their profitability by 
uniting top executives from like-sized companies 
with similar issues from all over the world.

MAKE NETWORKING PAY OFF!
Those who own or fully manage company operations can get a 
Peer Group application form today by contacting Michael Makin, 
President and CEO, PIA, at mmakin@printing.org.

Get expert advice from print pros who have been in your shoes!
• Share sales strategies and compensation plans
• Discuss technical considerations
• Evaluate management information systems
• Address succession plans 
• And much more 
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Printing Industries of America’s (PIA) Center for Technol-
ogy and Research provides the printing industry with a sin-
gle resource for technical information, testing, and technical 
education. The Center for Technology and Research draws 
more than 90 years of experience and knowledge with the 
Lithographic Technical Foundation (LTF) and the Graphic 
Arts Technical Foundation (GATF). 

Products and services include practical solutions for Com-
puter-Integrated Manufacturing; On-site Consultation and 
Problem Solving; Environmental, Health, and Safety exper-
tise; the InterTech Technology Awards program; JDF Cer-
tification; Laboratory Services; Technical Hotline; Private/
Contract Research; Public/Industry Research; Quality and 
Process Controls products; Simulators; Technical Publica-
tions; Training; and Education.

Through PIA’s lab services, members are able to get free un-
biased, third-party testing. With the help from the Center 
for Technology and Research, members can resolve conflicts, 
evaluate materials, and troubleshoot projects.
 
PIA lab services evaluates paper and ink characteristics us-
ing established standards, such as Technical Association of 
the Pulp & Paper Industry (TAPPI) and International Orga-
nization for Standardization (ISO). Many customers submit 
materials on a regular basis as a quality control measure, but 
lab services can also provide analytical evaluations of jobs 
that did not go as planned.
 
For more information, contact labservices@printing.org.

ESKO
Miamisburg, Ohio
Contact: Lakeita Greene  
(937) 454-1721

LegalShield
Atlanta, Georgia
Contact: Ron Fincher
(770) 313-1033

Instant One Media
Atlanta, Georgia
Contact: Allison Smith
(404) 228-6329

Welcome 
New Members! 

Kennesaw State University
Kennesaw, Georgia
Contact: Carole Mauge-Lewis
(470) 578-3409

PIA’s Lab Services Offer Members 
Free Unbiased, Third-party Testing

AGFA
Elmwood Park, New Jersey
Contact: Scott Martin   
(201) 373-4025
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Presentech is a 27-year-old Atlanta-based digital printing 
company, specializing in meeting and event printing and 
graphics. Presentech was started by David Midler and Joel 
Berger in 1990 with the goal of serving the printing and 
presentation graphic needs of the Atlanta business com-
munity using emerging digital print technology. From its 
initial concentration in presentation graphics, including the 
emergence of digital color printing and digital slide imag-
ing, Presentech has evolved to become a leading source for 
items most commonly used in a corporate meeting or trade 
show: trade show displays, banner stands, fabric and large 
format printing including direct to board displays, booklets, 
and variable data printing. 

In 2014, Presentech started a new invitation division, Event-
Prints, which specializes in designer 
crafted invitations for weddings, bar 
and bat mitzvahs, and corporate and 
charity galas. EventPrints now offers 
over 250 in-house designed invita-
tions, which are customized for each 
client and are sold online through-
out the US and Canada. Presentech 
is located in the West End of Atlanta, 
near Atlantic Station and GA Tech. 
Their 13,000 square feet facility of-

fers easy access to Midtown, downtown Atlanta, and most 
points in the metro area. 

How has the industry changed since you began in 1990?
In our early days, being a digital printer was unique. Few 
printers had connected equipment, and we offered a prod-
uct that could not be found elsewhere. Now, virtually every 
printer offers digital output, so we adapted to serve some 
unique segments, including image variable data printing 
and a 39” long digital press sheet, and most recently digi-
tal foil printing. We also concentrated our product focus on 
meetings, corporate events, and trade shows. This not only 
allowed us to focus resources more efficiently, but allowed 
our clients to better understand the printing segment we 
serve. 

What are your best selling products?
For our digital printing, our best selling product line is im-
age variable data printing. We offer Direct Smile photo font 
sets, so the client name is turned into an image for a                    
compelling, memorable postcard. With our fast turn times, 
we also offer in house perfect binding and booklet making 
so we can turn around a corporate presentation next day 
when needed. For our trade show displays, we stock 16 re-
tractable banner stand models and offer 20 models of large 
display walls up to 30’ long. These, along with full color ta-
ble throws, are our best selling items. 

Where do you see the printing industry headed?
We believe there will be a continued emphasis on specializa-
tion. While a few larger printers will still be a go-to source 
for many buyers, smaller printers who specialize in niche 
segments will be able to better serve clients looking for op-
tions not available elsewhere. Fabric printing is one of our 
fastest growing segments and has essentially replaced vinyl 
due to its light weight and versatility. We offer seamless fab-
ric up to 12’ wide and use it in most of our trade show dis-
plays. Our image variable data printing allows us to vary 
not only text, but images, including photographic font sets 
(such as a name written in the clouds or as icing on a cake). 

Our fastest growing product line is digital wallpaper, eleva-
tor wraps, and window graphics. We offer a turnkey solu-
tion including installation in Atlanta, so clients love our one 
stop convenience. 

MEMBER SPOTLIGHT
Meet David Midler 
(404) 745-9595
davidm@presentech.com
www.presentech.com/info/piag
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Athens Reinvents Paper School
If you’re a long-time printer, chances are you have attended 
a paper school. While traditional paper schools have focused 
on the technical aspects of paper manufacturing, a new pro-
gram offered by Athens reinvents paper school for today’s 
new generation of printers, designers, and print specifiers. 

Designed by Athens and its sponsors (Appleton Coated, Ap-
pvion, CTI, French, IP, Monadnock and WestRock), this 
modern approach switches the focus from the technical as-
pects of paper to providing sales teams, customer support 
representatives, designers, estimators, and specifiers with the 
knowledge they need to help customers make the right choic-
es for their printing projects.

The paper school is offered to groups or individuals in 60 or

90-minute sessions and includes both a live presentation and 
printed resource materials. Athens is happy to provide a ses-
sion for a printer, or they can partner with a printer to put on 
a Paper School for the printer’s customers. At the end of an 
entertaining session, attendees will have the information and 
tools they need to make informed decisions about selecting  
paper and achieving project-specific goals. For more infor-
mation, contact Hal Tilley, Atlanta Division Manager at HTil-
ley@AthensPaper.com.

Finance
•	 Investments strategy

Governance
•	 Board size
•	 Nominations/elections process
•	 Being strategic instead of opera-

tional

Strategic
•	 Internship program
•	 Scholarship program 
•	 Foundation fundraisers
•	 Increasing membership and pro-

gram participation

The PIAG board of directors (BOD), which meets quarterly, recently established the following three new com-
mittees: finance, governance, and strategic. The new committees were created under the leadership of board chair 
Greg Eisenbrandt in an effort to better address the needs of the association. In addition to the board meetings, the 
executive committee meets the month prior to each BOD meeting. Going forward, PIAG will begin communicat-
ing the topics discussed in board and committee meetings on an on-going basis to provide greater transparency 
and engagement with the membership.

Association Leadership Update

Greg Eisenbrandt
Board Chair 

Bill Blair
Governance Chair

Chad Scott 
Strategic Chair 
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On May 9, 2017, Georgia Governor Nathan Deal signed SB 201 into law, which, where 
applicable, allows employees to use sick leave to care for an “immediate family member,” 
defined as “an employee’s child, spouse, grandchild, grandparent, or parent, or any de-
pendents as shown in the employee’s most recent tax return.” The new law, which was 
to take effect on July 1, 2017, only requires some employers who already provide paid 
sick leave to allow their employees to use such leave for an additional reason - to care 
for an immediate family member. However, covered employers may limit the number of 
hours an eligible employee may use sick leave for this reason to five earned days per year. 
The law does not apply to all employers or employees operating or working in Georgia. 
Individuals who work less than 30 hours per week are not “employees” for the purposes 
of the law. Also, businesses or individuals who do not employ at least 25 employees, as 
defined by the law, are not employers for the purposes of the new law. Further, the new 
law expressly exempts employers who provide their employees with an employee stock 
ownership plan, as provided in Section 4775(e)(7) of the Internal Revenue Code.

New Georgia Law Changes Sick Leave for Some Employers

  OSHA to Delay Recordkeeping Compliance 

In an email sent to stakeholders in May, OSHA announced that it intended to delay the July 1, 2017 compliance 
date for the electronic submission of the 2016 Form 300A. As part of the final rule, Improve Tracking of Workplace 
Injuries and Illnesses issued in May 2016, employers had a phased in compliance deadline for the electronic submis-
sion of recordkeeping forms. For 2017, employers with establishments with 250 or more employees and establish-
ments with less than 250 employees but 20 or more in certain high-risk industries were required to electronically 
submit their 2016 Form 300A by July 1, 2017. In the email, OSHA stated, “OSHA intends to extend the initial date by 
which certain employers are required to electronically submit their injury and illness logs. The Recordkeeping Rule 
currently requires certain employers to submit the information from their completed 2016 Form 300A to OSHA 
electronically by July 1, 2017. The proposal will extend this to a later date. Currently, we do not have any additional 
information about the timeline for this. We will let you know as additional information, including a proposed exten-
sion date, is available.”

On June 27, OSHA announced it plans to publish a formal proposal delaying the compliance date of the electronic 
recordkeeping rule. OSHA now proposes to postpone the deadline to December 1, 2017.  According to OSHA, this 
would “provide the new administration an opportunity to review the new electronic reporting requirements prior 
to their implementation.” The delay would also “allow affected entities sufficient time to familiarize themselves with 
the electronic reporting system, which will not be available until August 1.” OSHA stating the electronic reporting 
system will be available August 1 is an indication the agency intends to move forward with its implementation of the 
rule. OSHA also notes, however, it “intends to issue a separate proposal to reconsider, revise, or remove other provi-
sions of the prior final rule.”
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Member Purchase Program

Exclusive savings
from Apple.
Apple and Printing Industries of America bring you  
a special program. You qualify for preferred pricing  
on the latest Apple products and accessories.

Visit printing.org/apple or call 877-377-6362 to  
receive the savings.

TM and © 2016 Apple Inc. All rights reserved.

The Wage & Benefit Survey is a joint project of PIAG and 
the other affiliated organizations of the Printing Industries 
of America. Last year’s survey had over 500 participating 
companies and included compensation reporting of more 
than 17,000 employees. These statistics provide a complete 
picture against which you can evaluate your company’s wage 
and benefit offerings, which could benefit your company in 
employee recruitment and retention. 

The survey began in June, and final results are published in 
October (Fall).  There is no cost to participate. Participants 
will be able to complete the survey online or download the 
form  and return it to PIAG by August 4th. Take part and you 
will receive a FREE copy of the results. We hope you  plan on 
participating – nonmember companies pay over $1,000 for 
this information. Contact April Wallis at april@piag.org or 
678-816-1166 with any questions.

Here are some interesting factoids from last year’s survey: 

•	 88% of the firm surveyed in 2016 had written policy 
manuals.  

•	 74% of surveyed firms have a “drug free” policy, but only 
57% conduct drug testing in any form.  27% of firms 
with less than 25 employees test for drugs, while 92% of 
firms with more than 150 employees test.

•	 In 2016, 9% of the surveyed firms did not provide paid 
health insurance to their employees compared to less 
than 3% in 2012.

•	 The average wage increase was 2.9% for firms providing 
increases. Over 70% of the firms surveyed provided a 
wage increase in 2016.

•	 Since 2012 the plan average plan costs (Employee only) 
have risen slightly from $430 to $461 per month.  Yet, 
companies offering $1,000 deductible plans dropped 
from 33% in 2012 to 23% in 2016.

Need Compensation Info? Participate in Wage & Benefit Survey.

theprintqueue   9
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This is a general overview of our legal plan and/or identity theft plan coverage for illustration purposes only. See a plan
contract for your state of residence for complete terms, coverage, amounts, conditions and exclusions.

Companies who offer voluntary legal and identity theft 
benefits from LegalShield have an opportunity to reduce 
employee stress and time away from work. Not only are 
workers with voluntary legal benefits less likely to miss 
work to deal with legal issues, they also have a better 
peace of mind and are less distracted while at work.

Offer LegalShield today and help your
employees worry less and live more.

To contact an Independent Associate:
Ron Fincher, PIAG Partner
770-313-1033
fincher@legalshieldassociate.com
www.legalshield.com/info/piag

2 out of 3
working Americans missed work

to deal with legal issues last year.
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A disability will hit one 
in five Americans.
Protect yourself and your employees against 
loss of income with

Disability Insurance for Printers.

Disability risk is significant.
The Printers’ Disability Trust (PDT) offers a variety
of group programs designed to help you and your
employees during times of disability:

     • Short Term Disability
     • Long Term Disability
     • Managed Disability (combines short term and
        long term coverage)
     • 2/50 Options and 5/50 Options (cost effective 
        disability coverages)
     • Term Life Insurance (help protect your income,
        and reduce financial and emotional burdens.)

The choice of plans and features allow you to tailor a
program to meet your needs, and budget.

Disability Benefits 
that Fit Your Needs

Let Printers’ Disability Trust 
handle your disability protection.

For more than 25 years the Printers’ Disability Trust (PDT) 
has helped provide progressive, quality insurance programs 
developed by and exclusively for printing and graphic arts 

employers who are members of PIA. Plans are underwritten 
by Standard Insurance Company.

For additional information or to 
receive a quotation, contact:

Printers’ Disability Trust
305 Plus Park Boulevard
Nashville, TN 37217

Call toll free:
(800) 342-5799
Fax (615) 399-2437

Email: pdtins@aol.com

Let Your Employees Benefit 
From Your Membership! 

PIAG is now offering $4,000 life insurance 
to your employees! This policy is provided 
entirely by PIAG with no premium for em-
ployers and no premium for employees. 
Not only can you substantially increase the 
value of your membership, but you can also 
increase your benefit offerings to your em-
ployees without spending any additional money! Some of the spe-
cific eligibility requirements that apply are the following:

•	 W2s must be from a Georgia based company, company must 
have two or more employees, and only full-time employees are 
eligible.

•	 Forms must be submitted to PIAG by end of day on the 20th of 
each month for the life insurance to apply to the next month.  
Otherwise, it will be the following month. (Ex:  If forms are 
submitted by 6/20, effective date will be 7/1.  Forms submitted 
6/21 will be effective 8/1).

Contact Patsy Baugus at 678-816-1161 or patsyb@piag.org for more 
information, verify eligiblity, and enroll.
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A Note From 
PIAG Insurance Services

Have Peace of Mind With Directors and Officers (D&O) Liability Insurance  

The Insurance Services staff at PIAG would like 
to thank you for your business. We take our re-
sponsibility of providing you and your employees 
great coverages at fair prices very seriously, and 
we work hard to earn the trust you have placed 
in our services through your continued participa-
tion in this program.

PIAG Insurance Services
770-433-3050
www.piag.org

Patsy Baugus
Executive
Operations Manager, Ext 312
patsyb@piag.org

Marie St. Jean
Account Manager, Ext 311
marie@piag.org

Marquitta McKinley
Producer, Ext 316
marquitta@piag.org
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Registration For Open 
Enrollment Starts Soon! 

October 12, 2017

Continental Breakfast 9:30 a.m.
Meeting 10 a.m. - 12 p.m.
PIAG Headquarters

When researching various types of business insurance, you may have come across directors and officers (D&O) liability in-
surance and thought to yourself, “That’s for publicly-traded companies with shareholders.” It’s true, you may not run the risk 
of being sued by disgruntled shareholders, but if you have a board of directors helping to run your company, you and your 
directors are at risk of lawsuits from employees, customers, investors, and many other interested parties. For small businesses, 
D&O claims may not happen very often, but when they do, the costs to fight the lawsuits can be significant. D&O insurance 
can help protect against these risks. 

Directors and officers are sued for a variety of reasons related to their company roles, including breach of fiduciary duty 
resulting in financial losses or bankruptcy, misrepresentation of company assets, misuse of company funds, fraud, failure to 
comply with workplace laws, theft of intellectual property, and lack of corporate governance. D&O liability insurance protects 
the personal assets of corporate directors and officers against claims brought by employees, vendors, competitors, investors, 
customers, or other parties, for actual or alleged wrongful acts in managing a company. It offers specific coverage not provided 
by general business liability insurance. 

D&O insurance can be purchased as a separate policy or bundled with other forms of coverage, including Employment 
Practices Liability insurance to cover employee-related claims, plus crime and fiduciary coverage. The cost of D&O insurance 
is based on a variety of factors, including the type of business, your company’s revenues, whether you have had prior legal 
claims, and the amount of debt you’re carrying.

If you have questions regarding D&O insurance, contact Patsy Baugus at 678-816-1161 or patsyb@piag.org. 

Diana Perez
Producer, Ext 318
diana@piag.org
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What’s Happening In The World Of Print July 2017

Are You Getting Pressing News? 
Get weekly updates on industry events and information you need. 

Sign up at www.piag.org/calendar-of-events/pressing-news

Jason Cline,
President

jcline@piag.org
(678) 816-1164

April Wallis,
Director of Association 

Development
april@piag.org
(678) 816-1166

Jerene L. Cruse,
Director of Marketing 
and Communications

jerene@piag.org
(678) 816-1171

Connie Holt,
Controller

cholt@piag.org
(678) 816-1173
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